
IN 2023, 

IGCS DECLARED THE 

MONTH OF JUNE AS 

UTERINE CANCER 
AWARENESS 
MONTH

2023: YEAR ONE



PRIMARY GOALS
Educate, and raise awareness, and reduce stigma of uterine 
cancer and while bringing to light the disparities in diagnoses 
and care across the globe

Drive early detection, knowledge of risk factors and 
encourage risk prevention, when possible, by providing 
resources and critical information about uterine cancer 

Advocate for research funding and philanthropic efforts to 
help in the development of new and more effective 
treatments

Provide a dedicated time each year for individuals, 
organizations, and communities to focus their 
communication, education, and outreach efforts specifically 
towards uterine cancer

Partner with and increase collaboration and support among 
patient advocates worldwide through the International 
Gynecologic Cancer Advocacy Network (IGCAN)



CAMPAIGN COMPONENTS & REACH

EMAIL 
ANNOUNCEMENT

14,500 contacts 
(41% open rate)

SOCIAL MEDIA
AWARENESS

156,403
Impressions

6,316
Engagements

WEB PAGE AND 
SOCIAL MEDIA 

TOOLKIT

2,000 visitors
500+ toolkit clicks

LAUNCH 
& PARTNER VIDEOS

SECURED PARTNERS

572 
YouTube views

3054
Social media views

25 patient advocacy groups
5 industry supporters

PRESS RELEASE

Media pick up:
163.5M potential audience

318 Matches

Original release:
4,701 views
771 clicks

2023: YEAR ONE



SECURED 25 + PARTNER ORGANIZATIONS
TO OFFICIALLY SUPPORT THE CAMPAIGN



CAMPAIGN 
CHAIR
Brian Slomovitz, MD, MS, FACOG
IGCS Uterine Cancer Awareness 
Month Campaign Chair
Director, Gynecologic Oncology, Mount Sinai 
Medical Center



PRESS RELEASE 
AT-A-GLANCE

Press release performed above metrics of 
similar announcements

• 163.5M total potential audience 

• 329 total pickup 

• 4.7K release views 

• 771 click-throughs 

**More information on metrics can be found in the notes

Press release viewers worldwide



Earned Media

• Secured three top-tier earned media placements in 
high-profile outlets with broad consumer reach - FOX 
News Digital, Voice of America and The Mirror

~568.2M potential audience reach (earned)

• Amplification of Voice of America placement through 
VOA Africa’s social channels – YouTube and Facebook 
170K followers

~568.4M total potential reach (earned + 
social) 

https://www.foxnews.com/health/uterine-cancer-deaths-could-outnumber-deaths-ovarian-cancer-oncologist-need-do-better
https://www.foxnews.com/health/uterine-cancer-deaths-could-outnumber-deaths-ovarian-cancer-oncologist-need-do-better
https://www.voaafrica.com/a/inaugural-uterine-cancer-awareness-month-observed/7136499.html
https://www.mirror.co.uk/news/us-news/uterine-cancer-deaths-could-soon-30352310
https://www.youtube.com/watch?v=tuL0aM5fm-c
https://www.facebook.com/watch/?v=222313083953430&ref=sharing


JUNE 1 PRESS BRIEFING & 
LAUNCH EVENT 
Held in Chicago the day before ASCO Congress

Panelists discussed key issues about uterine cancer and the need for a 
dedicated month to raise awareness
• Need for public awareness and community outreach
• Patient advocacy
• Early diagnoses
• Disparities in diagnoses and care worldwide
• Recent advances in therapeutics and need for continued research
• Information about how to join the campaign
• Questions from audience

Attendees: 
approx. 40

YouTube recording: 
213 views



SOCIAL MEDIA TOOLKIT

SIGNS AND 
SYMPTOMS

WHAT IS UTERINE 
CANCER?

BE AN ADVOCATE RISK FACTORS

Robust social media toolkit and editorial calendar developed for our partners and the public to 
download and customize.

500+ clicks on the webpages where the toolkit was accessible.



SOCIAL MEDIA TOOLKIT LANGUAGE 
TRANSLATIONS

Including Arabic, French, Finnish, Hebrew, Italian, Japanese, 
Korean, Kazakh, Portuguese, Spanish, Russian… and more!

TOOLKIT TRANSLATED TO 11 + LANGUAGES



NEARLY 8,000 TWITTER MENTIONS OF KEYWORDS & HASHTAGS

Uterine Cancer Awareness Month

UCAM Begins & IGCS Press 
Briefing: June 1

Womb Cancer #UterineCancer
Uterine Cancer

#WombCancer

Endometrial Cancer

#EndometrialCancer

Meltwater media 
monitoring 
May 22- July 1 

(day before press release - day after end 
of campaign)

Mentions on Instagram, LinkedIn, Facebook and 
other social platforms not available.



34 COUNTRIES PARTICIPATED 
IN TWITTER CONVERSATIONS

United States
Nigeria

United Kingdom
Canada

Indonesia
Australia

India
Ireland
Japan
Spain

South Africa
Peru

France
Mexico
Kenya

Colombia
Germany

Brazil
Switzerland

Ghana

Top 20 countries



OWNED 
SOCIAL 
MEDIA

The reach of IGCS 
and IGCAN 
social posts about 
Uterine Cancer 
Awareness Month

Social Media Posts originating from IGCS or IGCAN social media accounts

238

Total Engagements retweets, likes, comments, shares 

6,316

Total Impressions views    
156,403

Total Media Views videos and GIFS

8,772

Increase in followers across social platforms

+10%



QUOTES FROM THE COMMUNITY



THANKS TO 
OUR 

CAMPAIGN 
SUPPORTERS
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